Tom James Samuel Bishop

Email: tom@tjsb.co.uk

Education

Oct ’99 – Sept ’00

M.Sc. Food Industry Management and Marketing


Imperial College, University of London (Passed with overall mark of 63%)

· Courses taken included Maths and Statistics, Qualitative Market Research Techniques, Quantitative Market Research Techniques (including sampling and multivariate data analysis using SPSS for Windows), Case Studies in Business Policy, International Marketing Management, Budgeting and Planning for Business

· Have designed, conducted and analysed my own focus group discussion on GM foods

· Awarded scholarship to conduct market research into the demand for organic food in UK pub catering (awarded distinction). 

Sept ’94 – July ’98

University of East Anglia, Norwich


BA(Hons) Media Studies with French Language

· Year Abroad Spent at British Institute, Paris doing translation and literature course

· Participated in student television society

· Courses taken include French Cinema, European Television, Radio, Psycholinguistics, Sociolinguistics, Modernism, Postmodernism, Video Production

· Directed a short spoof news documentary

· Spent 3 days behind the scenes at The Time The Place and Vanessa Shows at Anglia Television

Sept ’88 – July ’93

Tonbridge School, Tonbridge, Kent


A-level: French (B), English Literature (B), Art with Art History (C)


AO-level: French for Business Studies (B)


11 GCSEs grades A to C

Sept ’82 - July ’88

Dulwich College Preparatory School, Cranbrook, Kent

__________________________________________________________________________________________________

Work Experience

Mar’01-July ‘02
Taylor Nelson Sofres Consumer 

· Research Executive in Consumer Quantitative Ad Hoc 

· Worked on national and international U&A, Product Testing, Continuous and Category Management projects
· Completed the TNS graduate training scheme
· Underwent 2 day training course for Miriad ®, a proprietary data-mining program exclusive to TNS for analysing tracking data 
· Gained substantial project/account management and PowerPoint and Excel skills
Projects and Responsibilities:
· Wella GB – U&A and Consumer Segmentation study on the UK hair care and styling market using TNS’ proprietary Optima ® methodology using CAPI. Responsibilities included assisting with questionnaire development, liasing with scriptors and DP, monitoring fieldwork, writing tab spec, analysing data (which included identifying and the characterisation of 6 consumer attitudinal segments using correspondence analysis) and assisting with presentation creation. Also participated fully in presentation to brand management team and dealt with client queries on a day-today basis.
· Allied Domecq UK – UK Spirits Tracking Survey (CAPI project measuring usage, awareness and brand commitment (using TNS’ proprietary Conversion Model ® methodology) of spirits and champagne brands in 18-64 yr olds for 6 waves per year) – responsibilities included managing smooth day-to-day running of project i.e. implementing questionnaire changes, supervising fieldwork, checking data for delivery to data handling company. Also participated in presentation to client. Acted as main point of contact for client.
· Colgate Palmolive – Annual pan-European tracking CATI survey amongst dental professionals measuring awareness, usage and recommendation of toothpaste and toothbrush brands. Part of 3-strong team whose responsibilities included administering substantial changes to the questionnaire, checking CATI script and separate country translations, creating new tab-spec, briefing native-speaking interviewers and monitoring fieldwork, checking and analysing data and creating a pan-European presentation and separate country presentations.
· Hill’s Pet Nutrition Ltd – Annual pan-European CATI tracking survey measuring awareness and recommendation of pet food brands amongst veterinary professionals. Assisted with data checking and presentation creation for Europe and each separate country.
· Holsten UK Ltd – Performed re-analysis of previous U&A study into the Premium Draft Lager market.
· British American Tobacco – Assisted development of a 3-part pre and post questionnaire for an in-home face-to-face product testing in Nigeria.
· British American Tobacco – Assisted in development of a CAWI questionnaire amongst marketing professionals to test the iconicity of well-known brands in UK, France, Italy, Germany, USA, Japan and Argentina. Assisted in analysing data and putting into presentation. Had to troubleshoot a data problem. 
· Meat and Livestock Commission - Assisted analysis of an in-store Category Management project, conducted in major supermarkets in the UK, into usage patterns of meat products. Assisted in identifying and naming 8 consumer segments using hierarchical cluster analysis.
· Coca-Cola GB & Ireland – Assisted with questionnaire development for an in-hall survey to test a new packaging format.
· Sprayway Outdoor Clothing Ltd – Wrote proposal and designed questionnaire for a UK-wide omnibus survey. However, the client decided not to pursue the research due to time restrictions.
· McDonald’s – Quarterly global customer satisfaction survey – assisted the McD’s team with data checking and creation of exec summaries for 27 countries. Also assisted with various other tasks.
· NPD - Formulated a plan for a new Ethics Panel whose aim is to build up back data of respondents’ opinions on current issues affecting the food and consumer industries for eventual segmentation purposes. However, after Sept 11 this scheme was shelved.
Nov’00 - Feb ’01



Freelance Researcher (Commissioned by KG Fruits Ltd)

· Conducting point of purchase category analysis into frozen fruit category of J. Sainsbury stores in North/South/urban/rural areas of England.

· Designed consumer questionnaire.

· Conducted semi-structured interviews with store managers about management of frozen fruit category.

· Analysed and presented results.

· Managed project according to budget 

July ’00 – Oct ‘00



Brake Bros Foodservice Ltd (Work Placement for M.Sc Research Project)

· Awarded scholarship by Kent County Agricultural Society.

· Designed and conducted quantitative market research into the demand for organic food products in UK pub catering. 

· Quota sample of 173 respondents from urban and rural areas.

· Analysed data using SPSS and presented it as a report 

· Contributing features article to appear in Organic Focus Magazine (January 2001 edition) based on results of survey into the demand for organic food in UK pub catering.

Aug ’99 – Oct ’99
Eurotunnel plc

· Call Centre Customer Services

Sept ’98 – July ’99
Apple Idiomas Universidad SA, Murcia, Spain

· Teaching English to classes of all ages and levels

· Responsibilities included research, planning and execution of all lessons according to Trinity College, Dublin syllabus

· Invaluable interpersonal skills acquired

June – Aug 1997
Accenture (formerly known as Andersen Consulting) (London)

· Helpdesk Research Assistant

· The Helpdesk team’s objective was to solve all manner of problems encountered by employees due to their busy schedules, such as obtaining visas, researching corporate days out and finding props for presentations.

· Responsible for coining Helpdesk’s slogan “Everyday Problems Solved Everyday”

June – Aug 1996
Accenture (formerly known as Andersen Consulting) (London), Technology Competency

· Administrative support

May – July 1994
Appledore Salads Ltd, Appledore, Kent

· Fulfilling orders for London restaurants
Jan – May 1994
Bishops plc Insurance Brokers

· Administrative support in Accounts department

· Assisted co-ordination of an in-house direct mail campaign

Sept – Dec 1993
Centre Régional d’Education Physique et Sportive, Reims

· Assisted teaching of English to students aged 14 to 18

· Helped establish language laboratory

· Managed scheduling of extra classes

April 1992
Ogilvy & Mather Advertising, London

· 1 week spent doing interdepartmental familiarisation programme

Skills, Languages, Other Qualifications and Memberships of Professional Bodies

· Fluent French and Spanish

· Extensive MS Office skills (including MS Outlook, Excel and PowerPoint)

· Have sound knowledge of digital music production  

· UCLES/RSA Certificate in English Language Teaching to Adults

· Associate member of the Market Research Society

___________________________________________________________________________________________________

Interests and Hobbies

· Electronic music production

· Scuba diving: Have obtained PADI Advanced Open Water Certificate

· Represented school at tennis, rugby and hockey. Also enjoy cycling and sailing

· Cookery, listening to music, reading, dog walking

___________________________________________________________________________________________________

Travel

· Partook in a trip to the Gambia, West Africa, in December 1990 to study the local economy and aid projects and to raise money for the sponsorship of students from the Serekunda Secondary School
· Spent Aug to Sept 1996 backpacking and diving in Egypt
· Have travelled widely around Europe 
References
Available upon request
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