DONALD ST. DENNIS

1042 Cannon Avenue

Shoreview, MN 55126

(651) 483-3330

donald@st-dennis.com

 HIGHLIGHTS

· Seasoned public relations/marketing communications professional with 30 years experience.

· Excellent track record working with several CEOs and leaders of Fortune 500 companies, government units and community organizations.

· Thorough understanding of all aspects of organization communications including brand management, integrated marketing communications, media relations, investor communications, crisis communications, client communications, employee communications, e-commerce, and corporate contributions.
 RELEVANT EXPERIENCE & ACCOMPLISHMENTS

Present
President, St. Dennis Communications, Inc., St. Paul, MN


•
Public Relations consulting


•
Cross-cultural communications consulting and training

1994-2002
Managing Director, Corporate Communications, The Toro Company, Bloomington, MN


President and Executive Director, The Toro Foundation


•
Direct worldwide public relations; Toro brand manager 


•
Coordinate communications to media and investment communities


•
Coordinate business unit and product public relations 


•
Direct the Toro Foundation and worldwide community relations


•
Coordinate development and administration of Toro Internet/Extranet/Intranet

1989-1994
President, St. Dennis Communications, Inc., St. Paul, MN


•
Public relations and marketing communications 







•
Specialized in media relations, marketing research, business and marketing 



planning, program implementation, and effectiveness measurement 

1988-1989
Manager, Media Relations, Dayton Hudson Corporation, Minneapolis, MN


•
Acted as corporate spokesperson to news media and investor analysts


•
Produced and wrote annual and quarterly shareholder reports


•
Speechwriter for CEO and senior managers

1980-1987
Director of Public Relations, American Express Financial Advisors, Minneapolis, MN


•
Planned and implemented award-winning public relations 


•
Directed dramatic turnaround of company's media relations program


•
Directed charitable giving program for the American Express Foundation

1977-1980
Director of Information, Catholic Diocese of Duluth, Duluth, MN


•
Served on Bishop's staff & directed communications to all constituent audiences 


•
Edited newspaper; produced TV, radio and special events; wrote & edited Bishop's column

1975-1976
Editor, Insight Newspaper, Minneapolis, MN

1973-1974
Director of Information,  Twin Cities Urban Corps, Minneapolis, MN

1969-1972
Public Information Specialist,  Pacific Stars and Stripes, U.S. Army, Vietnam

 EDUCATION, TRAINING, ASSOCIATIONS

Bachelor Elected Studies: Journalism and Theatre, University of Minnesota, Minneapolis, MN, 1976.

Candidate, Master of International Management: University of St. Thomas, St. Paul, MN (95% complete).

Professional Associations: Served on the boards of directors and committees of several Minnesota organizations including Suburban Area Chamber of Commerce, Children's Theatre Company, Duluth Playhouse Theatre, Pilot City Regional Center, Northside Neighborhood Services, University of Minnesota Journalism School Alumni Association, Association of Landscape Contractors, and Guthrie Theatre Business Council.

Languages:  English-native, French-second language
